
The VISTA Campus:  
Tools for Connecting 
 

Unpack the VISTA Campus to learn about the useful 
online resources available to assist with your 
communications and social media efforts. 
 
• Learn how to develop a communications plan 
• Find tools that offer hands-on access to social media applications 
• Click through the VISTA social media sites 
• Connect with the VISTA Community 



The VISTA Campus:  
Tools for Connecting 

WELCOME 

Stephanie Grocott 
Project & Corporate 

Coordinator 
Campaign Consultation, Inc. 



Tips for using WebEx (this virtual workshop tool) 

1. If you lose your internet connection, 
reconnect using the link that was 
emailed to you 

2. If you lose your phone connection, 
re-dial the phone number and re-
join 

3. WebEx Support: 1-866-229-3239 
(U.S. and Canada Toll-Free) 
 

 
 
 

Social Media Monday:  
The VISTA Campus:  Tools for Connecting 
Conference Call: 1-877-297-9359 



ALSO PLEASE KNOW… 
• This webshop is being recorded and will be 

available on the VISTA Campus Social 
Media Monday (SMM) landing page along 
with the archives of previous webshops at 
http://vistacampus.org/mod/resource/view.php?id=1957 

• All Links used during this webshop will be 
made available at the end of the 
presentation  

 

http://vistacampus.org/mod/resource/view.php?id=1957�


TODAY’S PRESENTERS… 

Danielle Ricks 
Social Media 

Specialist 
Campaign 

Consultation, 
Inc. 

Elizabeth L. Matthews 
VISTA Alumni Outreach 
and Support Specialist 

Corporation for 
National & 

Community Service 
 



PURPOSE… 
Social Media Monday  (SMM)  webshops:  
virtual workshops – real social change 
 
We will provide you  - members, sponsors, community leaders, alumni, and 

others - with:  
– Hands-on access to social media applications such as social        
networking blogging, video/photo sharing, bookmarking, etc. 
– An opportunity to learn how to strategically use these tools                     
to create social change   

 
In addition, SMM webshops are: 

– Hosted by technology experts along with a variety of VISTAs                  
and guests with on-the-ground experience 
– Aimed to give you a specific set of skills each month to assist  you in 
your VISTA role and social change efforts  
 

 



VISTA Social Media Tools  Poll 
In your role, are you responsible for the following areas?  Please check all that apply: 
 a. Marketing 
 b. Communications 
 c.  Social Media 
Have you visited VISTA Campus? 
 a. Yes 
 b. No 
Are you using any of the communication tools featured on the VISTA Campus? 
 a. Yes 
 b. No 
Are you looking to connect with others to …?  Please check all that apply:   
 a. Promote your program 
 c. Build relationships and professional network 
 d.  Share tools and resources  



TODAY’S SMM AGENDA… 

• Getting Started in Social Media 
• VISTA  Case Study  
• VISTA Campus Resources 
• VISTA online 
• Q & A 

 
 

 
Poll Results  

 



Develop Your Plan 
Objective 

Strategy •Engagement  
•Promoting  
•Network Building 

Timeline •How often will you post 
•How many places will you post 

Roles •Who will be responsible for implementation? 
•How many hours per week?  
•Specific responsibilities? 

Evaluation •How you will monitor and evaluate your social media plan? 
•How will you use data to improve your practice? 
•How will you collect and implement feedback? 

What Tools will you use? •Facebook 
•Twitter 
•YouTube 
•Google + 
•LinkedIn 
•Other 



Potential barriers or 
roadblocks: 

How to address them: 

The decision makers are: At what stage (beginning, end, 
checkpoint along the way)? 

Worksheet 
 

Outline the following as makes sense for your organization: 
I will need to involve the following people: 
_________________________ 
_________________________ 
_________________________ 
_________________________ 
_________________________ 
Ultimately, decisions will be made by: _______________________ 

Relationships and Management  



Administrative Tips 
Worksheet 

 
Key tasks for administrators: 
 
 Setting permissions 
 Editing pages 
 Removing objectionable content 
 Posting on behalf of the organization/office/entity 
 Responding to comments 
 
Team member responsibilities: 
 
 Involved in providing content 
 Understands your audience and the goals of your plan 
 Views the page regularly 
 Has enough information to answer basic questions 
 Honors the “voice” and “tone” set for the page 
 Respects the roles and protocol agreed upon 



Roles in Social Media 
  
•Gatekeeper – responsible for posting content, has a firm grasp on the day to day 
schedule of messaging but also an understanding of the big picture and goals. 
Knows how to incorporate messaging and unplanned information to stay current 
but keep fluidity for users  
  
•Administrator – checks in regularly and calls attention to any specific questions or 
concerns. Can remove comments if necessary, but works with gatekeeper and 
content provider to address most issues in the public space 
  
•Content provider – offers information pertinent to audience members and creates 
opportunities for users to interact with the content and one another. Works closely 
with gatekeeper to address issues and maximize opportunities 



Case Study 

Michael Boswell 
VISTA Alumni  
former VISTA Leader 
Campus Compact 



https://www.facebook.com/CampusCompact  

https://www.facebook.com/CampusCompact�


The VISTA Campus 

http://vistacampus.org/course/view.php?id=37&page=3  

http://vistacampus.org/course/view.php?id=37&page=3�


Using Social Media 

http://vistacampus.org/course/view.php?id=37&page=38  

http://vistacampus.org/course/view.php?id=37&page=38�


Connect with Others 

http://vistacampus.org/course/view.php?id=37&page=38  

http://vistacampus.org/course/view.php?id=37&page=38�


VISTA Social Media 



http://vistacampus.org/course/view.php?id=25  

http://vistacampus.org/course/view.php?id=25�


YOUR QUESTIONS… 

EVALUATION COMING UP 



THINGS TO KEEP IN MIND… 
1.   Hatch Act – restrictions on political activity by federal government employees 

and by employees of certain state and local government agencies 
2.   Being Tasteful and Appropriate – remember you’re representing VISTA 
3.   Staying Safe online – protecting yourself, and your organization while online: 

• Keep your passwords in a secure place  
• Do not share your password with anyone 
• Be selective in choosing your username and email address 
• Don’t give out information simply because it is requested 
• Block or ignore unwanted users 
• Don’t allow others to draw you into conflict 
• Watch what you “say” online 
• Never use a work account for personal use 

Hatch Act Information  
http://www.americorps.gov/help/vistahandbook/chapter14.html 

 
Staying Safe On Line 

http://www.staysafeonline.info/ 

 LOAD EVALUATION 

http://www.americorps.gov/help/vistahandbook/chapter14.html�
http://www.staysafeonline.info/�
http://www.staysafeonline.info/�


VISTA Campus SMM Course Page 
http://vistacampus.org/mod/resource/v
iew.php?id=1597 
 
VISTA on Twitter 
http://twitter.com/VISTAbuzz 
 
VISTA Facebook Member Page 
http://www.facebook.com/AmeriCorps
VISTA 
 
VISTA on YouTube 
http://www.youtube.com/user/VISTAO
utreach  
 
 
 
 
 
 
 
 

VISTA Social Media Links 
Flickr 
http://www.flckr.com/groups/visfor  
 
Foursquare 
https://foursquare.com/vistabuzz  
 
Gowalla 
https://gowalla.com/users/VISTAbuzz/  
 
MeetUp  
http://www.meetup.com/VISTA-
MeetUp/  
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THANK YOU FOR JOINING US FOR 
Social Media Monday 
Virtual workshops – real social change 

Visit the VISTA Campus  
To check out the Fall SMM schedule and to 

keep the conversation going! 

Upcoming  SMM Schedule http://vistacampus.org/mod/forum/discuss.php?d=1090#p4428  

Keep the conversation going http://vistacampus.org/mod/forum/discuss.php?d=483#p2435  

http://vistacampus.org/mod/forum/discuss.php?d=1090�
http://vistacampus.org/mod/forum/discuss.php?d=483�

	Slide Number 1
	Slide Number 2
	Tips for using WebEx (this virtual workshop tool)
	ALSO PLEASE KNOW…
	TODAY’S PRESENTERS…
	PURPOSE…
	VISTA Social Media Tools  Poll
	TODAY’S SMM AGENDA…
	Develop Your Plan
	Slide Number 10
	Administrative Tips
	Roles in Social Media
	Case Study
	Slide Number 14
	The VISTA Campus
	Slide Number 16
	Connect with Others
	Slide Number 18
	Slide Number 19
	YOUR QUESTIONS…
	THINGS TO KEEP IN MIND…
	Slide Number 22
	Slide Number 23

