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Welcome to Welcome to 

Building a Digital Ad Campaign 
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Session Goals 

By the end of the webinar, you will be able to: 

 Identify the components of a digital advertising campaign  

 Creating effective content for Facebook and Google ads 

 Perform basic A/B split testing to improve return on investment (ROI) 

 Optimize your landing pages so that you are using your ad budget effectively 

 Measure your campaigns and use results to adjust 
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Today’s Speaker 

Jeff Rum 
Ignite Digital  

Strategy Group 
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Chat Question 

Why would your organization want to 
create a digital advertising campaign? 

Click this button  
if you don’t see  
the chat panel. 
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Why build a digital ad campaign? 

• Increase visibility 
• Reach new audiences 
• Listen to your audience, get feedback 
• Promote specific events, fundraising campaigns, etc. 
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Before creating an ad campaign... 

…create a Digital Marketing Strategy 
 
 Set Goals 
 Define Your Audience 
 Create a Journey Map 
 Draft a Content Calendar 
 Plan Resources 
 Measure Results 
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Steps to Build a Successful Campaign 

1. Identify campaign objectives 
2. Identify goals for each objective 
3. Select key performance indicators (KPIs) 
4. Identify the targets/metrics 
5. Determine segments for analysis 
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Step 1: Identify Campaign Objectives 

Campaign Title 

Create Awareness Grow Database Highlight Events Objectives 
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Step 2: Identify Goals for Each Objective 

Campaign Title 

Create Awareness Grow Database Highlight Events Objectives 

Goals 
Reinforce 

Offline/Online 
Advertising 

Capture Email 
Addresses 

Engage 
Community via 

Local Events 
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Step 3: Identify Key Performance Indicators  

Campaign Title 

Create Awareness Grow Database Highlight Events Objectives 

Goals 

KPIs 

Reinforce 
Offline/Online 

Advertising 

Capture Email 
Addresses 

Engage 
Community via 

Local Events 

Branded Traffic Conversions  
(e-newsletter) 

Event 
Registration 
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OK Much Better 

Clicks 

Page Views 

Visits 

Video Views 

Loyalty 

Conversion Rate 

Task Completion 

Offline Attendance 

Sample Key Performance Indicators (KPIs) 
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Step 4: Identify Targets 

Campaign Title 

Create Awareness Grow Database Highlight Events Objectives 

Goals 

KPIs 

Targets 

Reinforce 
Offline/Online 

Advertising 

Capture Email 
Addresses 

Engage 
Community via 

Local Events 

Branded Traffic 
 
  

15k Visits 

Conversions  
(e-newsletter) 

  
1500 New Emails 

Event 
Registration 

  
50 New People 
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Step 5: Identify Segments for Analysis 

Campaign Title 

Create Awareness Grow Database Highlight Events Objectives 

Goals 

KPIs 

Targets 

Segments 

Reinforce 
Offline/Online 

Advertising 

Capture Email 
Addresses 

Engage 
Community via 

Local Events 

Branded Traffic 
 
  

15k Visits 

Conversions  
(e-newsletter) 

  
1500 New Emails 

Event 
Registration 

  
50 New People 

 
Traffic Sources Site Tools Used Attendee ‘Buckets’ 
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Grow Database 

KPI: 
Conversions  

(e-newsletter) 

Create a Key Message for Each Campaign Goal 

Sign up for our 
Daily Adoption 

Email Alert 

Young Professionals:  Sign Up for Daily Adoption Photos 
Pet Lovers:  Sign Up for Daily Adoption Alerts 
Urban Moms:  Sign Up for Kids’ Coloring Pages 

Website Goal: 
Capture Email 

Addresses 
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Pay-Per-Click 

Social Media Ads 
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Drafting a Budget 
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Drafting a Budget 
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Elements of an Ad 

 Headline 
 Description 
 Image(s) 
 Keywords 
 Destination URL 
 Call to action 
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Chat Activity 

Think about a project, event, or 
campaign at your VISTA site for which 
you might want to create a digital ad.  
In the chat, give the name of the 
event and four keywords you would 
use in the ad.  

Click this button  
if you don’t see  
the chat panel. 
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Pay-Per-Click Campaign Spreadsheet 

Persona Keywords Headline Description 1 Description 2 Destination 
URL 

Click-Through 
Rate 

 
(A) Olivia 

 

 
(B) Katie 
 

 
(C) Mike 
 

 
(D) Alex 
 

Campaign ABC 



888.483.1644 8543410 21 

Make Your Headline Count 
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Include Keywords in Copy 
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Create & Test Multiple Ads 
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Split Testing Ads 

https://www.perrymarshall.com/splittester/ 
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Qualify Your “Customers” 
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Include a Call-to-Action 
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Anatomy of an Ad Campaign 

Headline 
Destination URL  

Keywords 
Text 

Calls to Action 
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Chat Activity 
How could this ad be improved?  
 

Click this button  
if you don’t see  
the chat panel. 



888.483.1644 8543410 29 

Google Nonprofit Grants 
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Facebook Advertising 
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Persona A Persona B 
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Facebook Advertising 
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Select Your Audience 
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Select Your Audience 
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Expand to a Lookalike Audience 
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Create Your Ad 

• Identify engaging visuals 
 

• Create copy that informs, inspires, or delights 
 

• Include a clear ‘call to action’ as needed 
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Create Your Ad 

Text: 90 characters 
Link Title: 25 characters 
Image ratio: 1.91:1 
Image size: 1200 pixels x 627 pixels. 
 
Use a minimum image width  
of 600 pixels for ads appearing  
in News Feed. 
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Create Your Ad 

Recommended image: 600 x 600 pixels 
Image ratio: 1:1 
Text: 90 characters 
Headline: 40 characters 
Link description: 20 characters 
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Measuring Performance 
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Landing Pages 
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Landing Pages 
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Chat Activity 
How could this landing page be 
improved? 

Click this button  
if you don’t see  
the chat panel. 
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Remember Your Campaign Goals 

Create Awareness Grow Database Highlight Events 

Goal: 
Reinforce 

Offline/Online 
Advertising 

Goal: 
Capture Email 

Addresses 

Goal: 
Engage 

Community via 
Local Events 

Campaign Title 
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Resources 
 Split Testing Ads: https://www.perrymarshall.com/splittester/ 
 Google Nonprofit Grants: https://www.google.com/grants 
 On-demand webinar: “Creating an Effective Digital Marketing 

Strategy” 
 

https://www.perrymarshall.com/splittester/
https://www.google.com/grants
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Next Steps 

 Determine goals for an ad campaign 
 Define your audience 
 Create ads for your audiences 
 Review your landing page and make it 

more effective 
 Set a budget 
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Evaluation 

 Please take a few moments to share your feedback through 
the quick poll on the right side of the screen.   
 How can we improve these sessions?  What topics should we 

include in future webinars? 
 Thank you very much for your time and participation! 
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Questions 

 To ask a question verbally, call in 
using the number on this slide and 
press *1  
 To ask a question electronically, use 

the Q&A feature located in the 
bottom right corner of the screen. 
Please ask “All Panelists” 
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Thank You for Your Participation!  
If you have further questions or for more information, contact us: 

VISTAwebinars@cns.gov 
 

Our next webinar: 
 

Strategizing Your Funding Search – July 25 
2:00pm Eastern 

 

Visit the Webinars for VISTAs page on the VISTA Campus  
for a complete schedule of VISTA webinars 
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