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AmeriCorps VISTA

October 21, 2020

Sponsor Meeting
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• Welcome and Introductions
• VISTA Director Remarks
• VISTA Updates
• Q&A
• Webinar Evaluation
• Closing Remarks

Agenda
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Tech Check

3

Access the audio 
through the 

computer or on 
the phone: 877-

853-5257, meeting 
ID 161 500 0017

The Chat will 
be monitored 
throughout 

our meeting; 
please test it 
now with a 

short 
greeting.

The recording 
and slides will be 

posted on the 
VISTA Campus 

in the next week. 

Welcome!
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AmeriCorps VISTA T ra ining

October 21, 2020

Using and Communicating 
Our New Brand
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1. Reviewing AmeriCorps’ New Brand
2. Brand Elements
3. Putting Our Brand Into Practice
4. Implementing the New Brand

Agenda
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AIM OF THE BRANDING PROJECT
Create a clear and compelling story to increase 
understanding and recognition in the public 
sphere so more Americans know about the 
opportunity to serve. 

Brand Architecture – Old vs. New
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Messaging Framework

Brand Elements
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Logo
The first element of our brand identity is our logo.

Our logo is a piece of symbolism that was built from our 
brand strategy and helps to bring our brand pillars to life. 
It provides a visual representation of the agency’s role to 
unite America by bringing people together to serve 
communities. The logo depicts an A with a flag lifting one 
pillar, symbolic of the way AmeriCorps members and 
AmeriCorps Seniors volunteers lift up and 
strengthen communities through service and 
volunteering.

The logo should be treated with respect. It can appear in 
different ways, but follows a few basic rules.

11
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PRIMARY LOGOS

There are multiple configurations of the logo. As you build 
communications, you may use the one that best fits your 
space requirements.

The “A” and name “AmeriCorps” or “AmeriCorps Seniors” 
must always be displayed together in visual representation.* 
Our logos cannot be modified under any circumstance 
without permission.**

The AmeriCorps logo will be used to represent the agency as a 
whole. This logo will also be used when referencing one of the 
following AmeriCorps programs: State and National, VISTA, 
NCCC, or Volunteer Generation Fund.

The AmeriCorps Seniors logo will be used when referencing 
the programs available exclusively to individuals 55+ years: 
RSVP, Foster Grandparents, and Senior Companions.

*There are a limited number of cases when our agency will be using the “A” due 
to stylistic or space limitations.

**State Service Commissions may use their state specific logo provided by 

AmeriCorps.
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MINIMUM SIZES

When using our logo, please 
adhere to the following 
minimum size rules on this 
page. These have been set to 
ensure that our logo and name 
are clear and visible in all 
communications. 

13

CLEAR SPACE

To make sure our logo is legible, it must be 
surrounded with a minimum amount of clear 
space. 

This isolates the logo from competing 
elements, such as photography, text, or 
background patterns that may detract attention 
and lessen the overall impact. The space 
between the logo and anything else on your 
item should be the size of the “A” in the 
AmeriCorps logotype.

Using the logo in a consistent manner across all 
applications helps to both establish and 
reinforce immediate recognition of our brand. 
The clear space applies to all versions of the 
logo.

14 14
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FILE TYPES

The primary and stacked logos for both 
AmeriCorps and AmeriCorps Seniors are 
available in the following formats:

• EPS: This is a vector file format that can be 
easily scaled and is best used for t‐shirt and 
gear printing. 

• JPG: This is an image type that is a smaller 
file size and has a white background. It is 
best used for web applications.

• PDF: This will be the preferred file type for 
most print jobs.

• PNG: This is an image type with a 
transparent background that is best used 
digitally, not suitable for print. 

15 15
https://www.nationalservice.gov/resources/logos

16

INCORRECT USES

 Don’t remove, add, or change any elements of the 
logo, including the agency name. Do not add your 
program or department name to logo. 

 Don’t change the logo’s orientation.

 Don’t use bevel or emboss effects on the logo.

 Don’t add “glow” effects to the logo.

 Don’t add “drop shadow” effects to the logo.

 Don’t put a white box around the logo when placed 
on a dark or busy background.

 Don’t reconfigure or change the size or placement of 
any logo elements.

 Don’t distort proportions by stretching or squeezing 
the logo.

 Don’t recreate elements or replace them with 
something.

 Don’t change the logo font.

Program Name

16
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Color Palette

The second key element of building a brand 
identity is color selection. Every color has a 
different feel and association. Colors act as 
great identifiers and evoke certain feelings 
toward our brand. 

Always use the correct color mode and ink 
formulation for the appropriate application to 
ensure color consistency across all mediums.

17
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COLOR PALETTE

The primary colors of our 
brand are navy, crimson, 
blue, and red. When 
secondary colors are needed 
olive, mustard, violet, aqua, 
gray, and cream can be 
used.

Pantone should be used for 
solid color printing.

CMYK should be used for 4‐
color process printing.

RGB should be used for 
digital application.

18
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TINTS AND SHADES

A range of tints and 
shades of our color 
palette are available to 
use when you need a bit 
more flexibility.

Tints are available at 20% 
and 40% lighter than the 
original color. 

Shades are available at 
20% and 40% darker than 
the original color.

19

Typography
The third key element of building a brand identity is 
our font, or typography. 

20
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TYPOGRAPHY

Circular is the logo font for 
AmeriCorps.

For marketing materials and short‐
form copy, AmeriCorps uses Century 
Gothic.

Reports and long‐form copy: Avenir

21

22

PHOTOGRAPHY

Photography is pivotal to tell our 
story. Our albums are made up of 
members, volunteers, and the 
communities we serve. 

You can access and use photos that 
we have made available through our 
Flickr account:

https://www.flickr.com/photos/nat
ionalservicephotos/albums

22
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Putting Our Brand Into Practice
23

Agency Boilerplate
Use this language to describe who we are in communications, such as press releases, 
fact sheets, etc.

AmeriCorps, a federal agency, brings people together to tackle the country’s most 
pressing challenges, through national service and volunteering. AmeriCorps members 
and AmeriCorps Seniors volunteers serve with organizations dedicated to the 
improvement of communities. AmeriCorps helps make service to others a cornerstone 
of our national culture. Learn more at AmeriCorps.gov.

Condensed:

AmeriCorps is the federal agency connecting individuals and organizations through 
service and volunteering to tackle the nation’s most pressing challenges.

24
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AmeriCorps Pledge

25

AmeriCorps Seniors Pledge
I will get things done for America – to make our 
people safer, smarter, and healthier.
I will bring Americans together to strengthen our 
communities. 
Faced with apathy, I will take action.
Faced with conflict, I will see common ground.
Faced with adversity, I will persevere.
I will carry this commitment with me this year and 
beyond.
I am an AmeriCorps member, and I will get things 
done.

I will get things done for America – to make our 
people safer, smarter, and healthier.
When faced with a pressing challenge, I will bring 
Americans of all generations together to strengthen 
our communities.
When faced with children at risk, I will help them 
stay in school and on track for a brighter future. 
When faced with older adults in need, I will provide 
support and compassion so they may age with 
grace and dignity.
Working for the greatest good, I will use my lifetime 
of experiences to improve my country, my 
community, and myself through service.
I am an AmeriCorps Seniors volunteer and I will get 
things done.

The AmeriCorps and AmeriCorps Seniors Pledge will continue to be used with our members and 
volunteers. The AmeriCorps Seniors pledge has been updated to reflect the brand’s new name.

Pledge

26
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Messaging Requirements
To avoid confusion when referring to AmeriCorps and AmeriCorps Seniors, and to ensure that we 
consistently position these brands, use the following protocols in all online and offline communications.

• Always capitalize the A and C without a space between Ameri and Corps, so it reads AmeriCorps.
• When referring to AmeriCorps members and AmeriCorps Seniors volunteers, do not capitalize the m 

in members or the v in volunteers. It should read AmeriCorps members and AmeriCorps Seniors 
volunteers.

• Never abbreviate AmeriCorps or AmeriCorps Seniors.
• Use AmeriCorps member when referring to an individual serving in a State and National, VISTA, or 

NCCC program.
• Use AmeriCorps Seniors volunteer when referring to an individual in an RSVP, Foster Grandparents, 

or Senior Companions program.

27

AmeriCorps Fact Sheet

28
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AmeriCorps Recruitment Brochure

29

AmeriCorps Seniors Pamphlet

30
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Social Media

Facebook @AmeriCorps
@AmeriCorpsSR 
(formerly Senior 
Corps)

Twitter @AmeriCorps
@AmeriCorpsSR 
(formerly Senior 
Corps)

Instagram @AmeriCorps 

31

VISTA Example

32

A mer iCorps  V I S TA  Rad io  Spot  Exampl e  wi th  New 
Messag ing  A pp l ied

Program support from AmeriCorps. AmeriCorps members who serve in VISTA make a 
difference in the fight against poverty while earning money for college and gaining 
valuable skills. We have rewarding service opportunities across America focusing on 
economic opportunity, healthy futures, education, and more. It will change your life and 
the lives of others. Information at A-M-E-R-I-C-O-R-P-S dot G-O-V slash V-I-S-T-A.

Program support from AmeriCorps VISTA. AmeriCorps VISTA members who serve in VISTA 
make a difference in the fight against poverty while earning money for college and 
gaining valuable skills. We have rewarding service opportunities around the country 
focusing on economic opportunity, healthy futures, education, and more. It will change 
your life and the lives of others. Information at A-M-E-R-I-C-O-R-P-S dot G-O-V slash V-I-S-T-
A.

31
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Housing Coalition Organization
We help put people into homes

Organization name

BEFORE:
AmeriCorps grantee with a VISTA project or grant

34

JOIN OUR AMERICORPS NETWORK

Become an AmeriCorps Member
• See our openings

• Email our project leaders

Housing Coalition Organization
We help put people into homes

Housing Action Organization manages a network of 30 full-year AmeriCorps Members 

and 30+ AmeriCorps Summer Associates who are placed with our member 

organizations around the state.  These individuals are part of AmeriCorps’s VISTA 

program which is focused on ending poverty.  Our AmeriCorps Members fill a wide 

variety of roles, but all are aimed at helping our communities thrive.  We’re very 

proud of what our current and past AmeriCorps members have accomplished.

Apply Today to Serve as an AmeriCorps Member in Our 

Network
Many of our host sites are now accepting applications for their full-year or summer 

positions.

AFTER:
AmeriCorps grantee with a VISTA project or grant

33
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Helping You Implement the 
New Brand

35

• Member and volunteer recruitment remains a priority for AmeriCorps and 
grantee organizations.  However, our research tells us that national service 
programs are not well known or understood by the public.

• Through our new brand identities as AmeriCorps and AmeriCorps Seniors, 
we will begin to tell a simpler and more unified story of service.

• When a grantee tells that story in a consistent manner as other grantees, 
together we can help grow awareness of individuals’ opportunities to serve.

Why branding matters to grantees
We want to ensure all individuals know about their opportunities to serve

36
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Co-branding Requirements 

37

Where Placement  What 

Website Homepage, footer, or suitable prominent 
placement

Logo

Printed and digital collateral (one 
pagers, brochures, recruitment 
resources)

Flexible based on material but logo should 
appear at least once. Messaging should follow 
requirements on page 32 in grantee brand 
guidelines.

Logo and messaging

Social media Photos, videos, posts, hashtags Where possible, tagging an AmeriCorps 
account and using logo and messaging.

Uniforms and branded gear Flexible but must appear at least once.  Logo

Media Online coverage, press releases, TV, radio, 
newspapers

Messaging should follow requirements on 
page 32. Photos and videos should show 
branded uniforms and gear. Boilerplate 
language recommended on page 6.

Primary Uniform Example Single Brand Example

38

Cobrand Example

37
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Co-branding Guidelines for Grantees
Use a vertical line to separate logos

39

Messaging Requirements
Do Say: Don't Say:

AmeriCorps member

“I am an AmeriCorps member.”
“I am an AmeriCorps member in [organization 
name’s] VISTA program.”

AmeriCorps Volunteer
Worker
Corps Member
NCCC Member
VISTA Member

AmeriCorps Seniors volunteer

“I am an AmeriCorps Seniors volunteer.”
“I am an AmeriCorps Seniors volunteer in 
[organization name’s] RSVP program.”

AmeriCorps Seniors Member
a Foster Grandparent serving with
a Senior Companion serving with 
RSVP Volunteer

Selected to Hired to

Serve as Work as

Note: Program names are still acceptable to use to describe the program one is running; however, the members and 
volunteers participating should be referred to as AmeriCorps members and AmeriCorps Seniors volunteers.

40
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• A summary of the branding-related Terms & Conditions language is located at: 
www.americorps.gov\brand-resources --> click Brand Resources and Guidelines

• Generally:

Branding-related terms and conditions
The time period for grantees to implement the new brand identity varies by program

41

Award types: Timeline to implement changes to how 
grantees name our agency, members, 
volunteers

Timeline to implement changes to 
printed materials (e.g. gear, signage)

• State & National program awards
• Volunteer Generation Fund
• Days of Service

Effective with next annual issuance of 
Terms & Conditions

Not required through existing project 
term

• State service commission (the 
organizations, not their awards)

Effective with next annual issuance of 
Terms & Conditions

By Oct 1, 2023

• VISTA By Oct 1, 2021 By Oct 1, 2021

• Foster Grandparents, RSVP, Senior 
Companions

Effective with next annual issuance of 
Terms & Conditions

By Oct 1, 2021

Thank You!

42

For questions regarding our new branding:
transform@cns.gov

To access logo files visit our brand resources page. 

41
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Next VISTA Sponsor Meeting

43

Wednesday,
November 18, 2020

3‐4:00 p.m. ET

Meeting Evaluation

44

Please take a few minutes to provide feedback on 
today’s meeting: 

https://www.surveymonkey.com/r/SponCallOct21
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